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TOM TAT:

Nghién ctru nay duoc thuc hién nham tim hiéu cac nhan t6 anh huéng t6i ¥ dinh mua san pham dat
chimg nhan OCOP ciia ngudi tiéu ding thanh ph6 Thai Nguyén. Qua thu thap dir liéu tir 529 ngudi tiéu
dung va thyc hién cac phan tich dinh luong trén phan mém SmartPLS 3.2.9. Két qua cho thy, Thai do
dbi v6i san pham, Hoat dong xtic tién thuong mai va marketing c6 anh huéng manh nhit t6i ¥ dinh mua

san pham. Nhan thirc vé chat lugng san pham lai c6 tac dong tiéu cuc t6i ¥ dinh mua san pham. Trén co

sO thuc nghi€ém, nghién ctru dé xuat mot s6 ham y quan tri nham nang cao nang luc canh tranh cia céac

chu thé va co quan quan 1y chuong trinh OCOP theo hudng tich hop céac giai phap ban hang hién dai,

tang d6 nhan dién va cai thién thai do cia nguoi tiéu ding ddi voi san pham OCOP.
Tir khéa: OCOP, mdi x4 mot san pham, Thai Nguyén, ¥ dinh mua hang, hanh vi nguoi tiéu ding.

1. Pat van dé

Trong tién trinh tai co cAu nén kinh té theo hudng
bén viing va nang cao chudi gia tri nong san noi dia,
chuong trinh Mdi x3 mot san pham (OCOP) duoc
xac dinh 1a giai phap trong tim nham thuc day kinh té
néng thon va thue hién chién luge quc gia vé xay
dung nong thon mdi nang cao. Tuy nhién, sy phat
trién bung nd vé s lugng san pham duoc cong nhan
thoi gian qua dang tao ra mot thach thuc lon trong
khau thuong mai hoa. Thyc té cho th?iy, viée dat duoc
chimg nhan sao OCOP méi chi 1a diéu kién can; diéu
kién du dé cac san pham nay ton tai bén vimg chinh la
sur chép nhan va uu tién lya chon tir phia thi truong
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trong bdi canh hanh vi tiéu dung dang chuyén dich
manh mé sang cac ti€u chuén kht khe vé chat luong,
ngudn gbce va trach nhiém xa hoi.

Mic du cac 1y thuyét vé hanh vi tiéu dung xanh va
thyc phdm an toan dd dwoc nghién ctu rong rai,
nhung cac bang ching thyc nghiém chuyén sau vé y
dinh va quyét dinh mua hang déi véi riéng phan khuc
san pham OCOP tai thi trudong mién Béc néi chung va
tinh Thai Nguyén noi riéng con kha khiém ton. Pa sé
cac nghién ctru hién nay mai chi tap trung vao khau
san xuét hodc danh gia chung vé chuong trinh, ma
chua giai ma duoc cac bién s hanh vi ¢bt 18i nhu: sy
tuong tac gilra thai d9, anh huong cua cac kénh
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truyén thong s6 va dic biét 13 vai trd cua niém tin vao
hé thdng chimg thuc chit lugng OCOP dbi v6i quyét
dinh chi trd ctia khach hang.

Xuét phat tir yéu cau cdp bach ca vé mat 1y luan
va thyc tién, nghién ctru nay dugc thuc hién nhim
xac dinh va do luong cic nhéan t6 anh huong dén
quyét dinh mua hang va st dung san pham OCOP
ctia nguoi tiéu dung tai thanh phé Thai Nguyén. Két
qua nghién ciru khong chi gop phan 1ap day khoang
tréng tri thirc v& hanh vi tiéu ding ndng san dic thu
tai dia phuong, ma con cung cip hé thong ham y
chinh sach va giai phap quan tri thiét thyc cho cac co
quan quan Iy nha nudc ciing nhu cac chi thé kinh té.
Diéu nay nham t4i vu hoa chién lugc tiép thi, nang
cao nang luc canh tranh va dam bao su phat trién
bén vimg cho thuong hiéu OCOP trong chudi cung
ung hién dai.

2. Co s& ly thuyét

Ly thuyét Hanh vi hoach dinh (TPB) do Ajzen
(1991) d& xuit va hoan thién trong cac nghién ctru sau
d6, 1a mot trong nhitng khung 1y thuyét phd bién
nhdm gidi thich va dy doan hanh vi cta con nguoi
thong qua y dinh hanh vi. Theo TPB, y dinh chiu sy
chi phdi ctia 3 yéu té cbt 13 gdm: thai do dbi voi hanh
vi, chuan chii quan va nhan thie kiém soat hanh vi,
qua d6 phan 4nh mirc do san sang ciia cac ca nhan
trong viéc thuc hién mdt hanh vi cu thé. Nho tinh
logic va kha nang khai quat cao, 1y thuyét nay dugc
sir dung rong rai trong nghién ctru hanh vi nguoi tiéu
ding va hanh vi d6i véi thyc pham an toan, thuc
pham hitu co va san pham dia phuong.

Ngoai ra, TPB c6 thé duoc mé rong bang

Hy: Chudn chii quan c¢é tdc déng tich cuc t6i y
dinh mua san phdm dat chirng nhan OCOP

Hj3: Nhan thirc kiém soat hanh vi ¢6 tac dong tich
cuee toi y dinh mua san phém dat chirng nhan OCOP

Hy: Chdt lwong san pham cé tac dong tich cuce
16i ¥ dinh mua san pham dat chirng nhdn OCOP

Hs: Hoat dong xuc tién thiwong mai, marketing
co tac dong tich cuc toi y dinh mua san phcfm dat
ching nhan OCOP

Hg: Niém tin ¢6 tac dong tich cuc toi y dinh mua
san pham dat chitng nhdn OCOP

Hy: Hiéu biét vé san pham 6 tac dong tich cuc
16i ¥ dinh mua san pham dat chirng nhdn OCOP

3. Phwong phap nghién ciru

Qua trinh thu thap dit liéu so cap duoc thuc hién
thong qua khao sat truc tuyén d6i voi di trong ngudi
tiéu dung dang sinh song va lam viéc tai thanh phd
Thai Nguyén trong giai doan tir thang 4/2025 dén
thang 5/2025. Pé dam bao tinh chuan xéc cua dit liéu
dau vao, nghién ctru ap dung phuong phap chon mau
thuan tién Kkét hop cung cac cau hoi gan loc nham lua
chon nhiing dap vién c6 nhan thic hoac trai nghi€ém
thuc té v6i cac san pham OCOP dia phuong.

Nham t6i wu héa hiéu luc théng ké cho cac kiém
dinh, quy mo mau duoc xac dinh dua trén phan tich
sttc manh thong qua phan mém G*Power. Véi cdu
trac mo hinh gdm 7 bién doc 1ap, do 16n hiéu tng du
kién dat gid tri 0,15, mic ¥ nghia o = 0,05 va sic
manh thong ké dat 90%, quy mo mau tdi thiéu can

Hinh 1: Mé hinh nghién cuu dé xudt

cach bo sung cac yéu to boi canh nham nang cao

Thai d6 dbi véi san pham

sttc manh giai thich hanh vi. Trong nghién ctru

ve san pham hiiu co, san pham dia phuong, san

huén chti quan

phiam OCOP, nhiéu tc gia da d& xuat mé rong
TPB thong qua viéc dua thém cac bién nhu hiéu

Nhan thirc kiém soat hanh vi

biét vé san pham, nhan thirc chat luong san

' muasan

pham

chon san pham trong bdi canh tiéu ding hién

dai. Trén co so d6, nghién ciru dé xuat cac gia

Hoat ddng XTTM, marketing

thuyét va mé hinh nghién ctru y dinh mua san

pham OCOP v6i cac yéu t nhu tai Hinh 1.

Niém tin

H,: Thdi @ doi véi san pham OCOP c6 tac

Hiéu biét vé san pham
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thiét 1a 130. Két qua thuc té thu hoi dugce 529 phiéu
tra 101 hop 18, cao gap 4,06 1an yéu cau t6i thiéu, dam
bao do tin cdy va tinh dai dién cao cho cac phan tich
suy dién. Sau budc 1am sach va mi hoa trén nén ting
SPSS, dir liéu dugc chuyén sang phin mém
SmartPLS dé thyc hién mé hinh héa phuong trinh
cAu triic binh phuong t6i thiéu riéng phan.

4. Két qua nghién ciru

4.1. Danh gia mé hinh do luong

Heé s6 Cronbach’s alpha ciia cac cau triic dao dong
tir 0,862 dén 0,937, trong khi gia tri do tin cdy tong
hop nam trong khoang tir 0,905 dén 0,955, cho thay
dd nhat quéan ndi bd manh. Thém vao do, cac gia tri
Phuong sai trich trung binh (AVE) dao dong tir 0,707
dén 0,873, khang dinh duoc gia tri cdu trac. Theo
Hair va cong sy (2019), hé s tai nhéan t6 nén khong
nho hon 0,708. Trong nghién clru hién tai, cac hé )
tai nhan to bién thién trong khoang 0,732 dén 0,930
va do vay, cac bién quan sat dugc dé xuét van dugc
gitt lai trong mé hinh do luong.

Gia tri phan biét duoc danh gia bang tiéu chi
Fornell va Larcker (1981), chi ) ty 1€ di biét - don
nhit (Henseler va cong su, 2015), va phuong phap
hé s6 tai chéo. Két qua cho thdy, tiéu chi nay dugc
thoa man, vi cin bac hai cia AVE cho mdi thang do
déu 16n hon cac hé sb twong quan voi nhitng ciu
trac khac.

Céc gia tri H¢ s phong dai phuong sai cua
céc bién ciing di dugc danh gia. Do cac gid tri déu
nam dudi ngudng 5, co thé két luan khong xay ra
hién twong da cong tuyén giira cac bién (Hair va
cong sy, 2019).

SRMR la trung binh binh phuong sai khac gitra
hi¢p phuong sai quan sat va hi¢p phuong sai tién
doan, v&i mot gia tri gan 0 chi dau d6 phu hop t6t
hon (Hair va cong sy, 2017). Do phu hop ciia md
hinh do ludng da duoc kiém ching do gid tri SRMR
dat muac 0,043, thép hon ngudng 0,08 (Henseler va
cong su, 2015). M6 hinh do luong dat yéu cau nay
khang dinh tinh gia tri thong qua céac chi sé phu hop
md hinh & mirc tét.

4.2. Pdnh gid mé hinh cdu tric

Pé danh gia mo6 hinh cAu trac, Hair va cong su
(2017) dé xuét viéc xem xét chi s6 R2, cac hé s6
duong din va cac gia tri t tuong ing thong qua thil tuc
bootstrapping v6i s6 lan ldp mau 14 5.000 trén ¢& mau
g6m 529 quan sat. Gi tri R? danh gia ty 16 phuong sai
cua cac khai niém noi sinh dugc giai thich boi cac
khai niém ngoai sinh (Cohen, 1988). Két qua phan
tich cho théiy, gia tri R?1a 0,561, chi ra cac khai niém
ngoai sinh giai thich dwoc 56,1% phuong sai cia bién
Y dinh mua san pham OCOP. Cac gia tri R? & miic
0,20 duoc chip nhan 1a mirc cao d6i véi cac nghién
ctru vé hanh vi nguoi tiéu ding (Hair va cong su,
2017). Ngoai ra, cac nha nghién ctru ciing khuyén
nghi nén bao co chi s6 phi hop du béo (0?) va muc
d6 anh huong (1) (Henseler va cong su, 2016). Gia
trj O ctia bién phu thudc 1a 0,449, cho thdy kha ning
du bao ¢ mirc cao. Két qua trinh bay tai Bang 1 cho
théy, chic62/7 gia thuyét duoc chéip nhan.

Cu thé, thai do cia nguoi tidu dung co tac dong
manh nhét, thuan chiéu va c6 y nghia thong ké lén y
dinh mua san pham dat chimg nhan OCOP. Ajzen
(1991) khang dinh thai d6 1a mot trong ba bién s6 quan

Bang 1. K&t qud kiém dinh gid thuyét

Méi quan hé Hé sé Giatrit 2 Két qua
Thai d6 — Y dinh mua (H) 0,261 3,658*** 0,029 Chép nhan
Chuén chi quan — Y dinh mua (H,) 0,133 1,767 0,007 Bac bd
Kiém soat hanh vi nhan thirc — Y dinh mua (Hs) 0,047 0,621 0,001 Bac bd
Hoat dong XTTM/Marketing — Y dinh mua (H,) 0,280 3,249%** 0,100 Chép nhan
Niém tin — Y dinh mua (H5) 0,079 0,936 0,005 Bac bo
Chétlwgng — Y dinh mua (Hg) -0.023 0,415 0,002 Bac bo
Hiéu biét vé& san pham — Y dinh mua (Hy) 0,086 1,376 0,003 Bac bod
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Ghi chii: *** (p<0,01); ** (p<0,05);
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trong nhat dy bao y dinh. DAy 1a mot phét hién co tinh
hop 1y cao vé mat 1y thuyét, phan anh dang thyc tién
thi truong Viét Nam hién nay va dong thuan véi két
qua ciia mot sd nghién ctru trude (Shin & Hancer,
2016; Hoa va cong su, 2022; Bao va Nga, 2023).

Két qua phén tich ciing chi ra hoat dong xiic tién
thuong mai va marketing c6 sy anh huong dén quyét
dinh mua san phém dat chiing nhan OCOP. Phat hién
nay hoan toan pht hop véi 1y thuyét marketing hdn
hop va Ly thuyét tin hiéu cua Spence (1973). San
pham OCOP thudng 13 hang nong san, thyc pham ché
bién hodc thii cong my nghé va do vay, ngudi mua
khé kiém ching chit lugng ngay ca khi da sir dung.
Ly thuyét marketing truyén thong va cac nghién ctru
vé dic san dia phuong déu tng ho mdi quan hé nay
(Hién va cong sy, 2021; Van Ittersum va cong su,
2007). Tuy nhién, can luu ¥ d6i v6i san pham OCOP,
chién luoc marketing hi¢u qua nhit khong phai 1a
quang c4o dai chung ton kém, ma 1a su két hop giita
minh bach thong tin vé san pham va do phu cta kénh
phan phdi.

Trong da s cac nghién ctru vé san pham OCOP va
san pham dia phuong, chuan chi quan c6 tac dong
tich cuc va dang ké dén ¥ dinh mua hang (Nhé, 2024;
Béo va Nga, 2023; Thuan va cdng su, 2024). Mac du
nhiéu nghién ctru trude ddy dua trén TPB cho thay, ap
luc xa hoi 1a dong luc quan trong, nhung Kkét qua thuc
nghiém trong nghién ctru nay lai cho thay chuan chu
quan khong phai 14 yéu t6 then chdt dan dén y dinh
mua san phdm OCOP (B =0,133; t=1,767). Néi cach
khéc, trong bdi canh nghién ciru nay, ap luc xa hoi
hoac sy tdc dong tir cac nhom tham chiéu chua du
manh dé thuc ddy y dinh mua san pham OCOP cua
ngudi tiéu dung. Két qua nay tuong dong véi nghién
ctru cua Arffin va cdng su (2019) va Thu va cong su
(2025), cho thdy di voi thie pham hitu co, san phdm
OCOP, nhan thirc c4 nhan vé gia tri san phém 14n at sy
anh huong tir cong dong.

5. Két luan va dé xuat

5.1. Két lugn

Nghién ctru nay di gop phan lam sang t6 nhiing
diéu con chua rd trong hanh vi nguoi tiéu ding ddi
voi céc san pham dic thi thuoc chuwong trinh OCOP
tai thanh phd Thai Nguyén, tinh Thai Nguyén va
khang dinh 2 phat hién cbt 15i:

Thir nhat, thai d6 dong vai tro tién quyét trong
vi€c hinh thanh y dinh mua. Nguoi tiéu dung khong
chi mua san pham OCOP vi cong nang vat Iy, ma con
viniém tin vao su an toan va su ung ho cac gia tri van
hoa ban dia.

Thir hai, hoat dong marketing dong vai trdo quan
trong dé chuyén hoa y dinh thanh hanh vi mua thuc
té. Cac san pham dja phuong can nhiing chién luoc
tiép thi bai ban dé vuot qua rao can thong tin va tiép
can thi truong. Tyu trung lai, sy thanh cong cia san
phdm OCOP trén thi trudng 1a két qua ciia sy cong
hudng gitra ndi lyc san phém (tao nén thai do) va
ngoai lyc xuc tién (hoat dong marketing).

5.2. Kién nghi/dé xudt

Dua trén nén tang 1y thuyét vé thai do tiéu dung,
viée thiic ddy y dinh hanh vi dbi v6i san phim OCOP
doi hoi sy phdi hop ddng b giita cac chu thé kinh té
va co quan quan ly. Trudce hét, cac chi thé OCOP cin
cung cb nhan thic cia khach hang thong qua viéc
minh bach hoa thong tin va s6 hoa hé théng truy xut
ngudn gdc thuc chét, giup triét tiéu cac rao can vé
nghi ngai an toan thyuc pham. Song song do, viéc tich
hop céc gia tri van héa vao cau chuyén san pham 1a
yéu tb cbt 16i dé tao dung su két ndi cam xuc va long
tin bén viing.

Ddi véi hoat dong marketing, can chuyén dich tur
quang ba thu dong sang chién luoc tiép thi trai
nghiém théng qua cac hoat dong twong tac truc tiép
va dung thir san pham, nhdm rat ngan khoang cach
giita thai do va quyét dinh mua hang. Xu hudng
"tiéu dung xanh" cling can dugc cu thé hoa bang
viéc uu tién bao bi than thién moi trudng, qua do gui
tin hiéu vé trach nhiém xa h¢i dén phan khic khach
hang hién dai.

O cép d6 quan 1y vi mo, Nha nudc dong vai tro
then chét trong viéc bao v¢ tai san thuong hi¢u OCOP
thong qua co ché kiém soat chit luong nghiém ngat
va san sang thu hdi chimg nhan ddi véi cac san pham
vi pham nham ngan chan hi¢u tmg lan tdéa tiéu cuc 1én
h¢ sinh thai san pham dia phuong. Cudi cing, cac
chién dich truyén thong can 16ng ghép khéo 1éo tinh
than vi ching trong tiéu ding va trach nhiém cong
ddng, bién viéc ting hd san pham OCOP thanh mot
hanh vi mang tinh biéu twong cta long tu hao dan toc
va phat trién kinh té bén vimg.
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Mic du nghién ctru di cung cip nhimg ludn ct
khoa hoc quan trong vé cac nhan té anh hudng toi ¥
dinh mua san phém OCOQP, song van ton tai mot sd
han ché mang tinh hé théng can dugc nhin nhan
khach quan.

Thir nhat, vé phuong phap luan chon mau, dit liéu
khao sat hién tai chu yéu tap trung tai khu vuc do thi,
do d6 chua phan anh toan dién dac tinh tam ly va
hanh vi ctia phan khuc khach hang tai cac dia ban
nong thon - noi dong vai trd vira 1a chi thé san xuat,
vira la thi truong tiém nang cta cac san pham dic thu
dia phuong.

Thie hai, m6 hinh maéi chi dung lai & viéc do luong
y dinh hanh vi, chua thyc hién kiém chung thuc

Loi cam on:

nghiém dbi véi hanh vi mua sdm thyc té, von thuong
bi chi phdi manh mé bai cac yéu t6 tinh hudng va rao
can thi truong.

Trén co so do, cac nghién cliru tiép theo cAn m&
rong pham vi khao sat dé gia tang tinh dai dién va do
tin cay cla két luan. Dic biét, viée tich hop cac bién
diéu tiét nhu “Syu nhay cam vé gia”, “Niém tin vao
nhan hi¢u chiing nhan” hay “Sy thuan tién cua kénh
phan phdi” 13 v6 cung thiét yéu. Nhitng bd sung nay
khong chi gitp gii thich sau sic hon khoang cach
giita thai d6 va hanh vi tiéu ding thuc té ma con hd
trg cac cha thé OCOP trong viéc toi uu héa chién
luoc tiép thi, khfmg dinh gia tri bt 161 cua néng san
dia phuong trong chudi cung tng hién dai ®

Nghién ciru nay dwoc tai tro boi Trwong Pai hoc Néng Lam - Pai hoc Thdi Nguyén trong khuén khé

dé tai T2025-09-GV,
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ABSTRACT:

This study investigates the determinants of consumer purchase intention toward OCOP-certified
products in Thai Nguyen City. Drawing on primary data collected from 529 consumers and analyzed
using SmartPLS 3.2.9, the findings reveal that consumer attitude and trade promotion and marketing
activities exert the most significant positive effects on purchase intention. In contrast, perceived
product quality is found to have a negative influence on intention. These results provide empirical
insights into the behavioral drivers underlying consumer decision-making in the OCOP market,
contributing to a more nuanced understanding of how attitudinal and marketing-related factors shape
purchasing behavior.
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